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1. INTRODUCTION

MEGA TRENDS IN FASHION FOOTWEAR

CUSTOMIZATION & PERSONALIZATION

▪ PRODUCT DESIGN

▪ VISUAL FEATURES

▪ FITTING

▪ SERVICES

MILLENNIALS, SENIORS…

▪ GO DIGITAL

▪ NEW ACQUISITIVE POWER

▪ LIFE STYLE & WELL BEING TREND

▪ AGEING, SPECIFIC REQUIREMENTS

▪ MASS LUXURY, LEATHER, VEGAN,…

NEW GLOBALIZATION

▪ FASHION ORIENTED

▪ BRANDS RELEVANCE

▪ RETAIL NEW ORGANIZATION

▪ EMBEDDING REAL CONTENTS

DIGITAL ECONOMY & INDUSTRY 4.0 

▪ DIGITAL & CONNECTED WHOLE

VALUE CHAIN

▪ ONLINE COMMERCE

▪ I4.0 NEW SOLUTIONS & 

PROCESSES: ARTIFICIAL VISION

(AV), 3D & DIGITAL PRINTING,….

SUSTAINABILITY

▪ ECODESIGN

▪ ZERO EMISSIONS

▪ CIRCULAR ECONOMY & 

INDUSTRIAL SYMBIOSIS

CONSUMER

CENTRED



EQUIPAMENTS, SOFTWARES

COMPONENTS: SOLES…

FOOTWEAR: FASHION, 

PROFESSIONAL, CASUAL…

RECICLING

CHEMICALS
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1. INTRODUCTION

MEGA TRENDS IN FASHION FOOTWEAR

SHOPS



FASHION SHOES

NEW CONCEPTS

ECO AND NEW

MATERIALS / 

COMPONENTS

CIRCULAR ECONOMY

& SUSTAINABILITY

I4.0: AV, 

DIGITAL

PRINTING

COMFORT & 

BIOMECHANICS

RETAIL GOES

DIGITAL

@

1. INTRODUCTION

MEGA TRENDS IN FASHION FOOTWEAR



▪ SMARTPHONES, TABLETS OR PCS (BROWSER)

▪ PRODUCTS CATALOGUE

▪ PRODUCTS DETAILS

▪ WANTED PRODUCTS: SIZE, COLOUR, DRAWINGS..

PERSONALIZATION - CUSTOMIZATION

▪ PRODUCTS SUGGESTED “4YOU”

▪ ACQUIRE DESIRED PRODUCTS

Sustainable 
FashionShoes4Al

2. NEW RETAIL AND VIRTUAL SHOPPING EXPERIENCES

2.1 IN-SHOP INTERACTIVE EXHIBITOR & CONSUMERS MOBILE SHOPPING APP



▪ INNOVATIVE RECOMMENDATION MODELS

▪ PERSONALISED AND GEOREFERENCED SUGGESTIONS

OF ALTERNATIVE PRODUCTS

▪ CONSIDERS CONSUMER PROFILE & SENSORS DATA

(T, RH..)

▪ PROMOTES SELLING, CROSS-SELLING AND UP-SELLING

▪ NEW PRODUCTS AND CONCEPTS

Sustainable FashionShoes4All

2. NEW RETAIL AND VIRTUAL SHOPPING EXPERIENCES

2.2 FASHION PRODUCTS GEOREFERENCED RECOMMENDATION 



▪ SMARTPHONES, TABLETS OR PC´S (BROWSER)

▪ PRODUCTS CATALOGUE (E.G. IN THE SHOP, ALL

AVAILABLE, MADE AT ORDER)

▪ PRODUCTS CHARACTERISTICS

▪ REGISTERS THE PRODUCTS SEEN, TRIED, BUY…

▪ REGISTER THE CONSUMERS FEEDBACK

▪ INVITES TO DWL & USE CONSUMERS APP

Sustainable FashionShoes4All

2. NEW RETAIL AND VIRTUAL SHOPPING EXPERIENCES

R2.3 RETAIL PHYSICAL SHOPS SELLING APPLICATION



▪ CUSTOMISED REPORTS & KPI ( E.G. CONVERSION RATE,

CALENDAR & ATMOSPHERIC OR OTHER CORRELATIONS, …)

▪ SHOPS & PRODUCTS SELLING PERFORMANCE (REAL TIME)

▪ KNOW PRODUCTS ATTRACTIVITY: PERSONALIZATION'S, 

SEARCH, TRIED.. & FASHION TRENDS

▪ COMMUNICATE WITH THE CONSUMER

▪ CLOUD BASED INTEGRATION ACROSS THE VALUE CHAIN

2. NEW RETAIL AND VIRTUAL SHOPPING EXPERIENCES

2.4 RETAILER & FOOTWEAR MANUFACTURER/DISTRIBUTOR DASHBOARDS



SPECIFIC

FIBRES
(E.G. “VEGAN”)

SPECIFIC

TANNING
(E.G. COMPOSTABLE)

CUSTOMIZATION: 
SURFACE COLOUR & DRAWINGS

DIGITAL PRINTERS

COLOUR & FINISHING

3. INTEGRATED DIGITAL MANUFACTURING

3.1 NEW MATERIALS & DIGITAL PRINTING



▪ CUTTING INTELLIGENTLY “ADAPTS” TO THE IMAGES

IMPRESSED

▪ DISTORTIONS INTRODUCED IN THE RASTERISED IMAGES

ARE PERCEIVED AND CUTTING TRAJECTORIES AUTO-

ADJUSTED

▪ CUTTING MACHINES FOR CUSTOMISED / PERSONALISED

PRODUCTS, PAIR TO PAIR, MATERIALS SYNCHRONIZATION

3. INTEGRATED DIGITAL MANUFACTURING

3.2 ARTIFICIAL VISION SYSTEM  &  AUTOMATIC CUTTING MACHINES



Data flow format: 
XML

Tom Cat
Data base MySQLCutting 

order 
Leather 

allocation

Electronic 
stock insertion

Cutting Machine

Cut pieces to 
production

Direct Video 
Projection

InoSORT

Cutting orders 
manually created

Web Interface

Factory General 
management Web Browser

InoNest ®

InoProd ®

DigiOptic Table

Material reception
(warehouse)

Material 
warehouse

Pallets/horses

Warehouse
InoAlloc

Mixing models to 
be cut mixed Web 

Browser

Models ready to cut

Informations
to be cut

3. INTEGRATED DIGITAL MANUFACTURING

3.3 CUTTING & INTEGRATED DIGITAL I4.0 PLATFORM



4. NEW SUSTAINABLE PRODUCTS & CIRCULAR ECONOMY

4.1 NEW SUSTAINABLE FASHION SHOES CONCEPTS



FEET

SHOES

4. NEW SUSTAINABLE PRODUCTS & CIRCULAR ECONOMY

4.2 COMFORT & BIOMECHANICS



4. NEW SUSTAINABLE PRODUCTS & CIRCULAR ECONOMY

4.3 CIRCULAR ECONOMY (1/3)



4. NEW SUSTAINABLE PRODUCTS & CIRCULAR ECONOMY

4.3 CIRCULAR ECONOMY (2/3)



4. NEW SUSTAINABLE PRODUCTS & CIRCULAR ECONOMY

4.3 CIRCULAR ECONOMY (3/3)



SUSTAINABLE FASHION SHOES 4 ALL



5. FUTURE TRENDS & SUPPORTING PROJECTS

FOOTWEAR ADVANCED MATERIALS, EQUIPMENTS & I4.0 TECHNOLOGIES (1-4)



5. FUTURE TRENDS & SUPPORTING PROJECTS

FOOTWEAR ADVANCED MATERIALS, EQUIPMENTS & I4.0 TECHNOLOGIES (2-4)



5. FUTURE TRENDS & SUPPORTING PROJECTS

FOOTWEAR ADVANCED MATERIALS, EQUIPMENTS & I4.0 TECHNOLOGIES (3-4)



5. FUTURE TRENDS & SUPPORTING PROJECTS

FOOTWEAR ADVANCED MATERIALS, EQUIPMENTS & I4.0 TECHNOLOGIES (4-4)
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